KINE 337
International Sport Business
Spring, 2007
Instructor: Gregg Bennett, Ed.D.



Office: 204B G Rollie White

Phone: 845-0156





Email: gbennett@hlkn.tamu.edu
TAMU Website: http://hlknweb.tamu.edu/faculty/facultybennett.asp
Graduate Assistants: 

Yosuke Tsuji, GRW 124, office phone: 458-2007 Email: yo@hlkn.tamu.edu
Windy Dees, GRW 124, office phone: 458-2007 Email: wdees@hlkn.tamu.edu 
Course Description: The main objective of this course is to make students aware of the magnitude of the global expansion and development of sport, to familiarize them with major “players” (firms and organizations) on the global scene, major issues in global sports, and to emphasize the business opportunities that are created internationally. An underlying thesis focuses on the contrasts from the US (and yes, Texas) sport industry to foreign markets. 
Course Objectives: In general, it is anticipated that participating students will develop an understanding and appreciation for global sport business as it relates to the commercial management of sport and sport organizations. By the conclusion of this course, the student will, through discussion, investigation, written examination and application: 

· Understand the body of knowledge in international sport business 
· Develop a knowledge base regarding international sport business research 

· Become aware of the regional, national, and geographic sports culture 

· Develop a knowledge base regarding international sporting events

· Appreciate the complexity of international governing bodies of sport

· Understand the historical development of international sport business and global sport expansion

· Describe U.S. global sport exportation and importation
· Comprehend international monetary systems 

· Discuss economic integration as it relates to global markets 

· Learn concepts, principles, and terminology as it relates to international sport marketing 

· Critically examine the promotion of international sports products

· Understand the complexity of licensing and merchandizing of sport in international markets

· Understand the historical development and importance of The Olympic Movement

· Obtain an understanding of the plethora of opportunities for a career in the international sport business industry

· Identify major social, cultural, ethical, and business issues facing international sport business

COURSE SCOPE:

International sport business is taught online. Students are expected to read course materials  and listen to lectures provided on the class cd. Students are encouraged to print the powerpoint slides associated with each lecture then view the lectures. Questions concerning course content should be directed to the teaching assistants or instructor. 
SUPPLEMENTAL TEXT: 

Westerbeek, H., & Smith, A. (2003). Sport business in the global marketplace. New York: Palgrave Macmillan. 
Grade Determination:



Grading Scale

Examinations

90%


90-100%     =  A

Quizzes


10%


80-89%       =  B







70-79%       =  C







60-69%       =  D







Below 60% =  F
Examinations (90%): Three examinations, each covering one learning module, will be proctored throughout the semester. Prepare for these exams to include objective, short answer, and essay questions covering all material presented in class as well as outside reading assignments. Each module will have one examination. Exams will be held on campus. Students will need to bring their government issued identification cards (e.g., driver’s license) to the exam. In the very rare instance where a student cannot make it to campus, it is possible to arrange a proctor to oversee the exam. The proctor’s name and contact information (i.e., phone, email, fax, location) must be provided to the instructor at least one week prior to the exam. A copy of the exam will then be sent to the proctor, who will in turn administer it to the student. Taking the exam from a proctor is contingent upon instructor approval. Proctors can be found at organizations such as Sylvan Learning Center, local universities, and the like.
Quizzes (10%): There will be three “open-book” reading quizzes throughout the semester. Quizzes will be proctored through the WebCT environment. Students will have a one-week window in which to complete each quiz. The quizzes will be available each Monday morning and close Friday evening at 5pm. Each quiz will cover material presented in class and outside reading assignments. The reading quizzes will be worth 5% points each, and will be objective or short answer. The lowest scored quiz will be dropped. 

Course Policies 

1.
All exams are to be taken at the assigned time and held on campus. The university views class attendance as an individual student responsibility. Students are expected to attend class on exam dates. If a student is going to miss class on the date of an exam with an excused absence then a date for a make-up exam will be scheduled. It is the student’s responsibility to notify the instructor in a timely manner regarding the excused absence.  Please view the following website for excused absences: http://student-rules.tamu.edu/rule7.htm . 

2.
Students will bring their government issued identification cards (e.g. drivers license) to the exam. In the rare instance when a student cannot make it to campus, it is possible to arrange a proctor to oversee the exam. The proctors name and contact information (i.e. email, phone, fax, location) must be provided to the instructor at least one week in advance of the exam. Taking an exam in this manner is contingent upon instructor approval. Proctors can be found at organizations such as Sylvan Learning Center, local universities, etc.
3.
Numerically quantifiable performance on quizzes and additional assignments will be the criteria used for grade calculation. 

Administrative Issues:

Academic Honesty: The Aggie Honor Code states: 

“An Aggie does not lie, cheat, or steal, or tolerate those who do”

Upon accepting admission to Texas A & M University, individuals immediately assume a commitment to uphold the Honor Code, to accept responsibility for learning, and to follow the philosophy and rules of the Honor System. Ignorance of the rules does not exclude any member of the Texas A & M University community from the requirements or the processes of the Honor system. Please think about what this honor code means, and let it shape and guide your behavior. For additional information please visit: http://www.tamu.edu/aggiehonor/
Services for Students with Disabilities: The American with Disabilities Act (ADA) is a federal anti-discrimination statute that provides comprehensive civil rights protection for persons with disabilities. Among other things, this legislation requires that all students with disabilities be guaranteed a learning environment that provides for reasonable accommodation of their disabilities. If you believe you have a disability requiring an accommodation, please contact the Department of Student Life, Services for Students with Disabilities, in Room B116, Cain Hall or call 845-1637. Please also see me within the first two weeks of class. 

Statement on Copyright (approved by the Faculty Senate)

“The handouts used in this course are copyrighted. By ‘handouts’, I mean all materials generated for this class, which include but are not limited to syllabi, quizzes, exams, lab problems, in-class materials, review sheets, and additional problem sets. Because these materials are copyrighted, you do not have the right to copy the handouts, unless I expressly grant permission.”

Statement on Plagiarism (approved by the Faculty Senate)

As commonly defined, plagiarism consists of passing off as one’s own the ideas, words, writings, etc., which belong to another. In accordance with this definition, you are committing plagiarism if you copy the work of another person and turn it in as your own, even if you should have the permission of that person. Plagiarism is one of the worst academic sins, for the plagiarist destroys the trust among colleagues without which research cannot be safely communicated. If you have any questions regarding plagiarism, please consult the latest issue of the Texas A&M University Student Rules, under the section, “Scholastic Dishonesty.”



	COURSE OUTLINE

	Week
	Readings
	
	Lecture/Discussion

	MODULE

ONE
	Westerbeek Ch. 1
	Course Intro 

	
	Westerbeek Ch. 2
	Overview of International Sports Business (ISB)

	
	
	ISB History 1

	
	
	ISB History 2 

	
	Feb. 12-16 @ 5pm
	QUIZ 1 (Taken on WebCT anytime this week)

	
	Westerbeek Ch. 7
	ISB Theory

	
	
	ISB Research

	
	
	ISB Culture                                                           

	
	February 22, 6pm
	Examination ONE

	MODULE

TWO
	 
	US Sport Expansion 1

	
	 
	US Sport Expansion 2

	
	Westerbeek Ch. 3
	International Sporting Events 1

	
	Mar. 19-23 @ 5pm
	QUIZ 2 (Taken on WebCT anytime this week)

	
	Westerbeek Ch. 5
	Intl Marketing  1                                                     

	
	
	Intl Marketing  2                                                    

	
	Westerbeek Ch. 6
	The Internet and Competitive Advantage in Global Sport

	
	Westerbeek Ch. 8
	Licensing & Merchandising

	
	March 29, 6pm
	Examination TWO

	MODULE

THREE
	 
	Australia

	
	 
	Brazil

	
	 
	Canada

	
	 
	Cuba

	
	April 16-20 @ 5pm
	QUIZ 3 (Taken on WebCT anytime this week)

	
	 
	England

	
	 
	Japan

	
	 
	Mexico

	
	 
	Qatar

	
	 April 26, 6pm
	FINAL EXAM 


